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AEDT’s views1 on the “Made in” label 
 

Proposal for a Regulation on the indication of the country of origin of certain 
products imported from third countries. 

 

  

General comment 

It is claimed that the objectives of the proposal are: increasing transparency, improving consumer 
information and supporting the competitiveness of the EU industry. 

AEDT recognises the importance of these goals but believes that the proposed regulation is 
inadequate to reach them and would just cause further costs and administrative burdens. 

 

Is the proposal good for transparency and consumer information?  

No, it would provide misleading information to consumers. 

Indicating a single country of origin by the application of EC non preferential rules of origin does 
not take into account the complexity of modern global supply chains: 

- raw materials are sourced worldwide and production stages are carried out in several 
different countries. For example, if the fabric comes from Portugal, spinning and weaving are 
made in Morocco, finishing in Tunisia and making up in Egypt; it would be false and 
meaningless for consumers to label a garment as just “Made in” one specific country 

- EU, U.S. and other countries have different rules of origin. This implies that, for example, the 
same identical product could well have to be labelled “Made in Vietnam” under EU law and 
“Made in China” under U.S. law. This demonstrates again that no reliable and useful 
information would be provided to consumers. 

 

Is the proposal good for the competitiveness of the EU industry? 

No, it could even be counterproductive. 

A mandatory “Made in” label on certain imported products would rather contribute to give much 
more visibility and quality recognition to non-EU industrial productions (like it is already the case, 
since a long time, for most of IT and electronic consumer goods). 

Producing in developing countries with lower manufacturing costs allow many successful EU 
companies to invest more in the quality of the materials and in strategic activities which mainly 
take place in Europe like design, services, research & innovation. Indeed, even when production 
is delocalised most of the value of the goods is often generated and remains in Europe. This also 
explains why for consumers the brand is the real guarantee for the quality of the products. 

Furthermore, economic operators (especially SMEs) would have to adjust the internal processes 
and spend more time on compliance and surveillance instead of focusing on business and 
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 This position paper does not reflect the standpoint of the AEDT member in Italy Federazione Moda Italia, 

which fully supports the proposal.
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competitiveness. As mentioned in the European Commission’s impact assessment, the estimated 
additional costs are 1.5 € per article for apparel products and 2 € per article for footwear. 

 

Other remarks on the proposed “origin marking” scheme: 

- a “Made in” label says nothing on the quality, safety, social and environmental aspects of 
specific products. Creating an artificial link between this label and such issues risks leading to 
unacceptable and anachronistic forms of trade discrimination 

- it doesn’t help in the fight against counterfeiting (labels and markings can be easily 
counterfeited) 

- if other countries have adopted (in many cases several years ago, e.g. the US in 1930) an 
‘origin marking’ legislation, this does not automatically justify its introduction also in the EU2 

- it would be in contradiction with the objectives and initiatives of the EU on simplification and 
reduction of administrative burdens 

- it would require lengthy and very complicated controls to companies and at customs 

- it foresees the creation of yet another Committee (“Origin Marking Committee”) whose only 
task would be the administration of the “Made in” 

- the majority of Member States and of the trade & industry organisations of the sectors 
concerned opposes this proposal and consumer organisations do not support it either 

 

Conclusions: 

“Made in” labelling should remain voluntary. 

EU decision makers must not lose sight of the real priorities to protect consumers and support 
the competitiveness of European companies. 

It would be much more appropriate for the EU and the Member States to focus energies and 
resources to ensure a proper implementation and respect of the existing legislation and to 
enhance controls to effectively fight against fraud and illegality (e.g. counterfeiting, product 
safety, use of illicit sub-contractors exploiting clandestine workers for domestic productions in 
some Member States). 

Also, the EU should keep calling for the elimination of non-tariff barriers in the framework of the 
WTO Doha Round (not creating new ones!) and continue its efforts to improve market access for 
European companies. 

These are some of the real challenges for the EU, while the imposition of such a controversial 
labelling requirement would just serve some specific and limited interests.   

 

 

AEDT – European Association of Fashion Retailers - represents European retailers specialised in 
fashion and footwear. 

 

 

For additional information: 
Please contact  
Alessandro Bedeschi, AEDT Secretary General - Tel. +32 2 2305296 - a.bedeschi@aedt.org 
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In any case, it should not be underestimated that countries like Canada, Japan or U.S. have just one customs 
authority. This makes the implementation of customs regulations easier compared to the EU where there is a 
joint customs legislation but 27 customs authorities.

 


